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Appendix 1:


1. Curriculum Contents

The present curriculum is based on the Danish Executive Order on the Business Academy Course on Service, Tourism and Hotel Trade.

According to the Executive Order the Curriculum has to contain a description of at least:

· Purpose of the subject, contents of the objectives, timing and ECTS points assessment

· Purpose and timing of study tours and ECTS points

· Regulations for Special Subject Lines

· Agreements on credits within the educational network and related educational lines

· Specification of internal tests

· Specification of duty to participate in class

· Description of teaching methods

2. Purpose of this Course and Admission Requirements

2.1 Purpose of this Course

This course aims at educating students to independently develop, plan and implement services on a national and international level for companies in the areas of service, travel and tourism as well as hotel and restaurant trade. The graduate should be able to combine his knowledge about business, culture, innovative conditions and sustainable development with methodical approaches to planning and organising service tasks. 

Furthermore the candidate should be able to play a part in management and cooperative relationships and customer relations involving people of various educational, linguistic and cultural background.

2.2 Admission Requirements

The Service Economist Course requires the following qualifications:

1. Professional training as a waiter or receptionist with a level D exam in the 2nd Foreign Language, a C-level exam in Business Economics or Mathematics.

2. Professional training in Retail, Wholesale or Gastronomy, with English level C,     Second Foreign Language level D, Business Economics or Mathematics level C.

3. Other related training with English level C, Second Foreign Language, 
level C and Mathematics level C or Business Economics level C.

4. Upper Secondary education including Second Foreign Language level C, Business Economics level C or Mathematics level C.

The College selects the best-suited applicants who meet the requirements, if there are too many applicants.

As a measure to evaluate the qualifications of an applicant the College may ask the applicant to take part in an interview and/or take a test.

3. Length of the Course and ECTS Points

This course represents a short-cycle higher education, which takes 2 years full-time, corresponding to 2 man-years of studies.

The Course is assigned points according the European Credit Transfer System (ECTS points). One  man-year of full-time studies corresponds to 60 points and the whole course, accordingly, to 120 points.

The Course entitles the students to claim a students grant for 2 years of full-time studies (under certain conditions).

4. Structure and Contents of the Course

The Course consists of compulsory and elective subjects. The elective subjects comprise special module and a final project. The compulsory subjects are assigned 90 ECTS points and the elective subjects 30 ECTS.

The present curriculum describes the subjects and activities of the Course as well as their chronological sequence, equivalent ECTS points, syllabus, teaching methods and examinations.

The structure of the Course is shown below:

[Picture]

4.1 Compulsory Subjects

Weighting in percent of the total of  (6) compulsory subjects:

Company and Environment


      15 ECTS points



Global Communication

 
      17 ECTS points



Strategy and Marketing

 
      15
ECTS points



Company Organisation and Management 
      16 ECTS points



Service Economics


        
        9
ECTS points



Information Technology

        
        8 ECTS points


Attachment 1 shows a list of topics and equivalent ECTS ratings for each subject. 

4.2  Selective Subjects

Dependent on demand and students intake the College may offer the following Special Subjects :

Hotel and Restaurant Management


15 ECTS points

Tourism





15 ECTS points

Service Trade





15 ECTS points

The Special Subjects and their ECTS ratings are described in chapter 6.2.

In addition the special modules comprise a Final Work Project equivalent to 

15 ECTS points.

4.3 Traineeship

Through a traineeship the student is supposed to acquire professional skills within his Special Subject area. On the basis of being practically introduced to a specific company or branch of industry and trade the student will learn to independently analyse, understand and take part in the development, planning, organising, marketing and supplying of services in a company.

On the basis of practical application of theoretical knowledge within a specific professional context the student is supposed to proceed towards the overall educational objective.

The College is primarily responsible for ensuring that the traineeship meets the educational requirements and for acknowledging the training company and the training plan. The company, together with the student, prepares a training plan, which has to be acknowledged by the College. The company, together with the student is responsible for implementing the plan. Together with the student the company chooses the areas the student is supposed to concentrate on. The student has to write a report on his traineeship the main points of which he has to discuss with the company.

The traineeship is not supposed to be actual practical training but a general introduction to the functions and management tasks of the company.

The student should complete his traineeship after the 2nd semester to ensure optimum integration of theory and practice and to provide the student with an opportunity to gather information and find a topic for his dissertation. The dissertation has to deal with the company where the student had been a trainee. 

4.4  Final Work Project 


The Work Project is meant to document that the student is able to methodically carry out a concrete assignment regarding services related to the organisational structure and operation of a company. As a rule this project should deal with the company where the student has been a trainee. Therefore the Project will normally cover a concrete and company-specific issue. It could, however, also deal with the related branch of trade and industry if the company prefers this approach. The Special Subject chosen is a natural component of the Final Work Project.

Since the Final Work Project deals with a specific company the assignment is of an individual nature. This rule may be departed from, if 2 or 3 students of the same Special Subject line can work on an assignment in this field and if both or all 3 involved companies are in agreement. The Final Work Project rates 10 ECTS points and the traineeship 5 ECTS points, totalling 15 ECTS points.


5. Structuring of the Course and Teaching Methods

The College organises the Course according to a curriculum as described in Attachment 4. The curriculum serves to ensure horizontal credit transfer between colleges who offer Service Economist Courses.

The students are under obligation to appear with regard to particular subjects. For further information the curriculum for local college should be consulted.

The present curriculum describes the overall structure of the Course and the individual subjects. The course is based on business practice and applied theory. By business practice we understand, in a broad sense, service functions in the private and the public sector, service companies as such, and companies who primarily produce physical goods and deliver closely related services.

The Course deals with various types of companies focusing on problems related to innovation, development and globalisation.

In the beginning of the 1st semester the three (3) subject lines are presented to the students so that they will be able to choose between the Special Subject lines. During the introductory phase experts from the trades in question will orientate the students about the characteristic requirements and opportunities of the respective trade.

The student selects subjects and topics according to the specialty line s/he has chosen. On the other hand the common-core (compulsory) subjects provide a broad trade-related basis.

The working and studying methods applied are based on independent work, cooperation and innovation.

During the course the following teaching methods will mainly be applied: 

classroom teaching and exercises, project work, interdisciplinary cases, symposia, tutoring, mentoring, workshops and fieldwork.

The students may be invited to take part in planning instruction and they should be encouraged to make an effort as to teambuilding, helping each other with their studies and creative development.

5.1 Study Calendar

	1st semester
	September to December (incl.)

	2nd semester
	January to May (incl.)

	3rd semester
	June to December (incl. 1 month of vacation)

	4th semester
	January to June (incl.)


5.2 ECTS Points for Subjects and Activities per Semester (tentatively)

	Semester
	1


	2


	3

 
	4


	ECTS

Points

	Subject
	
	
	
	
	

	F1 The Company and the External Environment
	7
	8
	0
	
	15

	F2 Global Communication
	3
	4
	4
	6
	17

	F3 Marketing and Strategy
	4
	6
	3
	2
	15

	F4 Company Organisation and Management
	4
	5
	5
	2
	16

	F5 Service Economics
	3
	2
	0
	4
	9

	F6 Information Technology
	4
	2
	1
	1
	8

	Traineeship
	0
	0
	10
	0
	10

	Compulsory Subjects, total
	25
	27
	23
	15
	90

	Special Subjects
	5
	3
	2
	5
	15

	Final Project
	
	
	5
	10
	15

	Special Subject Line, total
	5
	3
	7
	15
	30

	ECTS Points, total
	30
	30
	30
	30
	120


6. Subject Guide

6.1. Compulsory Subjects 

6.1.1. The Company and the external Environment

Purpose

The student should:

· be able to describe, analyse and assess concrete problems, and to communicate the result in such a way that a decision-maker can use it

· be able to understand and take a stand with regard to demands which the outside world makes regarding ethics and sustainability

· learn about and understand the development and role of the service sector as part of the national economy, and comprehend how the national as well as the international economy and  actual politics influence the development of the service sector

· gain an insight into the special nature of a service company as a producer of immaterial products; s/he should also be able to analyse the potential of the service  company with a view to the company itself and the outside world

· be able to analyse the service management systems of the company and use them as basis for strengthening the competitiveness of the company

· learn about and understand the trade-specific conditions, characteristics and terminology

· acquire knowledge and skills with regard to common concepts of mercantile law

· be able to understand mercantile law to such an extent that s/he is capable of independently and effectively applying the rules and regulations on company level.


Objective

The student should:

· acquire methodical skills and thus be able to apply suitable methods for identifying, formulating, delineating and solving problems

· be able to collect relevant data

· be able to apply methods for describing the data collected

· be able to interpret and comment on the data collected

· be able to take a critical stand regarding the data collected

· be able to use various methods for presenting the results

The student should:

· know about ethics and ethical programmes as well as about their implications for the service company

· understand the significance of environmental, economical and sociocultural factors for the competitiveness of the service company and their consequences as to the development in the service sector

· be able to apply the principles of sustainability to innovation and development of the service company.

The student should:

· be able to explain the demographic conditions and their influence on the service sector

· be able to apply simple models for describing the national economy

· be able to analyse the relationship between the national and the international economy and the actual economic policy on the one hand and the service sector on the other.

The student should:

· understand the philosophy  and concept of the service trade

· be able to design service delivery systems

· be able to plan service management systems and understand their significance for obtaining competitive advantages for the company

· be able to explain the difference between the service company and manufacturing companies

· be able to analyse specific problems occurring in service companies and to work out effective solutions

· be able to plan development concepts on the basis of an analysis of the company and the outside conditions.

The student should:

· know about the trades related to tourism and travel, hotel and restaurant management  

· understand the structure and organisation of the trades and their interrelationship

· know the major markets and product categories of the trades

· know the terminology and concepts of the trades

· understand the supply and demand structure of tourism, hotel and restaurant management; s/he should know about destinations as well as the private/public interplay in the development of tourism.

The student should:

· be able, on the basis of the main legal rules and regulations, to analyse contracts and agreements that the company has entered into 

· be able, on the basis of the main legal rules and regulations, to analyse to which extent the company has complied with agreements about purchasing and selling goods and services

· be able to apply the main legal rules and regulations to the marketing efforts of  the company

· be able to  apply the main legal rules and regulations regarding employment contracts

· be able to analyse the interplay between the legal rules on agreements, purchases and marketing; s/he should particularly be able to analyse the juridical impact of the delivery terms and quality requirements on the planning, production, purchase and sales activities of the company  

· be able to apply the rules of law regarding the main types of contracts in the service trade.

Scope and Contents

The Company and the External Environment rates 15 ECTS points; it comprises the following 6 topics:

Methodology
13%

Ethics and Sustainability                                 7%



Description of the Trade and Society            20%

Service Theory                                              27%

Knowledge of the Trade                                20%

Mercantile Law                                              13%

Methodology

The student should:

· make an effort to understand the objective of the topic

· recognise the problems in a given situation and work out a plan of action

· be able to choose a suitable method for collecting data in a concrete situation and apply the method for data collection

· be able to choose and apply a suitable method for describing the data collected

· be able to analyse the collected data and derive relevant information

· be able to evaluate the reliability of various sources in concrete contexts as well as   the relevance of various models and methods

· be able to apply various methods for presenting the results of information collection.

Ethics and Sustainability

The student should:

· make an effort to understand the objective of the Topic

· be able to differentiate between good and bad ethics and morals of companies individuals

· be able to identify various moral philosophies and their attitudes to the question whether the human being is a means or an end in itself

· explain ethical programmes that are used in travel, tourism and the hotel/restaurant trade

· be able to explain the environmental concept and global environmental considerations


· be able to explain environmental regulations and environmental labelling that are relevant to the service company

· be able to analyse the environmental state of the company

· be able to compare a sustainable development with ecological liberty of action and to analyse the consequences for the development in the service sector and thereby  for competitiveness in general

· be able to recognise the possibilities of using sustainable development as an essential competition parameter

· be able to use various methods to collect internal and external environmental data.

Description of the Trade and Society

The student should:

· make an effort to understand the objective of the topic

· be able to differentiate between the service sector and other sectors, and to explain how the service sector has grown as compared to other sector in Denmark and the rest of the world

· be able to explain the demographic development seen from a historic and an innovative angle

· be able to explain the economic role of the service sector in a national, regional and global context

· be able to apply the concept of supply and demand in various service-market related contexts

· be able to interpret the development of the national economy on the basis of a national accounts model and a balance of payments model

· be able to evaluate the influence of economic policies on the service sector,
(e.g. financial policy, monetary policy, foreign exchange policy, industrial policy, labour market policy)

· able to explain the significance of income elasticity for the consumption of various service products.

Service Theory

The student should:

· make an effort to understand the objective of the topic

· comprehend the service concept and regard service as an immaterial product as compared to physical products

· based on system theoretical principles, be able to analyse and evaluate service management systems and their sub-elements: market segment, service concept, service delivery system, image and culture
be able to analyse and evaluate the various elements and contents of the service products and service concepts

· be able to analyse and evaluate strategic developmental possibilities and reproduction of service management systems

· be able to analyse the personnel concept and  personality intensity

· be able to analyse the distribution of roles and tasks between the suppliers of services and the customers

· be able to analyse and evaluate the influence of management behaviour on the development and quality of service management systems.

Knowledge of the Trade

The student should:

· make an effort to understand the objective of the topic

· be able to identify the individual branches and the specific conditions of the branches as well as their outside world conditions

· be able to analyse the functions of the individual trade organisations with regard to their members and the outside world

· be able to understand the public policies related to the individual branches.

Mercantile Law

The student should:

· make an effort to understand the objective of the topic

· be able to explain the sources of law and the organisational structure of the court system

· be able to analyse a concrete situation about making an agreement/contract regarding: the parties to the agreement, offer/quotation, positive and negative answer to the quotation, revocation, standard contracts, reservation (proviso), right to subordination and cancellation of order

· be able to analyse agreements through middlemen – proxy (power of attorney), commercial agents etc. – including special legal conditions for 3rd parties

· be able to analyse the main clauses about the factors invalidating a contract

· be able to analyse the parties’ performance of a contract/agreement about  purchase and sale of goods and services, including contents of the contract, contractual period, place of contract performance, transfer of risk, quality and quantity, types of breach of contract – and remedies for breach of contract

· be able to apply the main concepts of marketing law including good marketing practice and laws governing certain marketing methods, including the functions of the consumer ombudsman

· be able to apply the main principles of employment law, including the definition of wage earners and salaried employees, employment certificates, sickness leave, separation from the company with and without notice, and non-competition clauses as well as non-solicitation clauses and vacation law.

6.1.2 Global Communication 

Purpose

The student should be able to independently take part in and lead the communication functions of the company on the basis of high-grade intercultural and inter-personal skills.

The student should be able to act on the basis of thorough knowledge about and understanding of the role that cultural differences play with regard to the overall communication process, sales and delivery of services.

The student should be able to understand the interplay between the basic values, strategies and relations to customers and other partners.

This topic comprises mainly oral communication.

Objective

English as a Foreign Language

The student should:

· be able to communicate orally in an effective and correct way with various types of customers and partners

· be able to use English in a correct way and hand on information to customers and other partners

· when communicating, be able to combine inter-cultural skills and acquired strategies to create and maintain optimum customer relations.

· to write simple trade-related messages.

Second Foreign Language

The student should:

· be able to  communicate orally within his trade with a high degree of linguistic accuracy

· be able to communicate orally in other situations related to his job

· acquire and be able to apply cultural, trade-specific and society-related knowledge about the speech area, including standards and conventions

· be able to write simple trade-related messages.

Cultural Understanding
The student should:

· study and comprehend the elements of the concept of culture

· be able to analyse the cultural interchange between countries

· be able to differentiate between the service concepts of different countries

· be able to combine cultural facts, especially about barriers with regard to  negotiations with representatives of other cultures and delivery of service products 

· be able to apply internally his/her knowledge about cultures in order to assess a given corporate culture and its relations to various groups of personnel.

Objective of Customer Relations

The student should:

· be able to assess the mode of operation and organisational structure of the service company in order to improve customer relations

· be able to fulfil the customer’s expectations regarding the service product

· be able to apply psychological principles to everyday relations with staff and customers

· be able to select psychological models for identifying customer needs and for planning sales and the delivery of services in general

· be able to use relevant IT systems and other systems to communicate with the customers

Scope and Contents

The subject Global Communication rates 17 ECTS points and comprises the following 4 topics (weighted):

English


29%

Second Foreign Language
29%

Cultural Understanding
19%

Customer Relations

23%

English

The student should:

· learn about various strategies and methods for oral communication

· learn to plan and conduct conversations, presentations and negotiations

· combine insights and skills from the subjects Cultural Understanding and Customer Relations and other relevant knowledge acquired during the course

· acquire and apply suitable specialist terminology

· train receptive skills for oral and written communication of technical and non-technical nature

· learn to write simple trade-related documents for internal and external communication.

Second Foreign Language

The student should:

· get familiar with the basic mercantile terminology in order to be able to communicate orally and in writing in the service trade

· get familiar with the remaining trade-related terminology in the service area

· should be acquainted with negotiations using trade-related terminology and s/he should be able to apply his/her knowledge about cultural conditions in the respective area of language

· be familiar with analyses of cultural, trade-related and societal conditions in the respective area of language in order to be better qualified to assess the marketing possibilities for Danish service products.

Cultural Understanding 

The student should:

· be familiar with a broad and popular concept of culture and a narrower elitist cultural concept; culture is presented as a flexible concept

· become acquainted with inter-cultural development, specific and major parameters to understand the development, and internationalisation as well as the development of tourism and service trades. At the same time the course gives an overview of the history of the cultural concept and of the factors (standards, customs, faith and conceptions) that in the course of time have played a role for our understanding of the complexity of  the concept

· learn to apply methods of analysing the culture of selected countries thereby concentrating on traditions, attitudes, standards, habits and values

· learn about the cultural barriers that can play a role for planning and producing service products for customers with a different cultural background

· learn about the organisational structures and forms of communication in the company, corporate culture, staff and management development, quality management, and the influence the national culture exerts on the organisational structure, management style, communication and negotiation style.

Customer Relations cover:

· operational application of basic knowledge about the working methods and organisational structures especially with a view to assessing the company’s customer relations and proposing related changes

· application of various methods for verbal and non-verbal communication and communicative competence in general

· application of various methods and strategies especially with a view to conversation techniques, presentation techniques, negotiation techniques and other elements of the service delivery system

· application and assessment of various service management strategies in order to fulfil the customer’s expectations

· various psychological models that can be used analytically and operationally during everyday work, not only as to personal interrelations but also to identify the customer’s needs with a view to sales and delivery of service products, sales techniques and hospitality-related psychology

· operational application of  IT systems and other communication systems to internal and external forms of communication.

6.1.3 Strategy and Marketing

Purpose

The student should learn to understand the strategic planning process as part of the company’s overall management process.

Further, further the student should learn to formulate well-founded recommendations for strategies and prepare plans for the overall strategy of the company.

The student should also be able to understand how important quality is for the total service concept and reputation of the company; s/he should be familiar with models and methods for analysing and managing quality in a service company as well as apply them.

The student should be able to plan and carry out marketing projects for a service company including assessment of the information needs of a company and selection of analytical methods.

Lastly, the student should be able to understand how important innovation is for a company; s/he should also become familiar with methods for improving and controlling innovation in the service company.

Objective

Strategic Planning

The student should:

· be able to prepare strategic plans for the company in order to achieve permanent competitive advantages.

Quality

The student should:

· be able to compare various forms of quality and select the form of quality that is best-suited for the company, thereby taking into consideration internal and external factors and resources.

Marketing

The student should:

· be able to identify the internal and external conditions that have an impact on the possibilities of the company to sell its goods

· be able to analyse the marketing tools which the company has at its disposal, in order to optimise its efforts on the market.

Innovation

The student should:

· understand the innovation process and what it means for the existence of the company; furthermore the students should be able to apply and assess various tools for improving the creative process.

Scope and Contents

The subject Strategy and Marketing rates 15 ECTS points and comprises 4 topics:

                            
approx. weighting

Strategic Planning
33.33 %

Quality


13.33 %

Marketing

40.00 %

Innovation

13.33 %

Strategic Planning covers:
· situation analysis: the student should be able to prepare and apply a situation analysis as a basis for decisions for future marketing action

· value chain analysis: the student should be able to use the value chain model to identify the activities required to design, produce, market, deliver and maintain the product of a company

· product life cycle: the student should be able to assess the position of a product on the PLC curve and its implications for choosing marketing tools

· portfolio models: the student should be able to apply portfolio models to describe the product mix of the company and to choose future sales markets and quantities using these models

· growth strategy: the student should be able to compare various growth alternatives and select as well as recommend certain strategies

· competition strategy: the student should be able to carry out analyses, explain the competitive situation of a company and, on this basis, choose a future competition strategy

· market strategy: the student should be able to carry segmentation on a consumer market and a producer market; against this background s/he should be able to  present one or a selection of target group(s) and present strategies – undifferentiated, concentrated and differentiated

· The student should be able to select a positioning strategy for the company or its products/areas of business.

Quality covers:

· quality related to service concept: the student should understand how quality affects the individual elements of the service concept

· customer’s reaction to quality: the student should be able to judge the customer’s reaction to a certain quality and use this judgement to optimise the personal and non-personal resources of the company

· quality and economy: the student should learn to understand the relationship between quality level and costs; s/he should be able to do simple calculations on increased earnings through increased quality and, on the other hand, the related the increased costs

· quality management: the student should be able to apply models for assuring quality and controlling quality levels and quality targets of the company.

Marketing covers:

· the outside world of the company: the student should understand the external conditions of the company as a basis and/or influencing factor for the developmental potential of the company

· internal conditions: the student should understand that the internal resources – of a technical, economical and personnel nature – limit the liberty of action of the company

· market analysis: the student be able to assess in actual situations the information needs of the company and, under these conditions, combine information sources and suitable methods of analysis

· segmentation, selection of target groups, differentiating and positioning: the student should study the segmentation process and be able to assess in concrete situations the relevancy of the segmentation criteria, and actually select one or several target groups; in this context the  student should be able to work out proposals for positioning

· marketing tools of the company: the student should understand the marketing tools which the company has at its disposal; in this context s/he should be able, in a concrete situation, to work out values for the individual tools – alone or as part of an aggregated marketing mix. In addition the student should be able to analyse the efficiency and reversibility of the individual marketing tools

· marketing plan: the student should be able to prepare a marketing plan for a service company.

Innovation covers:

· the innovation process: the student should understand the innovation process and the factors which promote or obstruct the process

· creativity in the innovation process: the student should understand and be able to apply methods for promoting creativity in the innovation process

· innovation and organisation: the student should understand the role of the organisation with regard to efficiency and quality of the innovation

· innovation and culture: the student should understand what corporate culture means for the efficiency and quality of the innovation

· models and methods for innovation development: the student should understand methods for innovation development, including planning and controlling concrete problem situations.

6.1.4 Company Organisation and Management

Purpose

The student should be able to understand the organisational principles and be able, from a holistic viewpoint, to apply and work out such principles,  and evaluate how an organisational problem can be solved in a way beneficial for staff, the company and society.

Further, the student should understand management theories to such an extent that s/he is able to introduce and apply various types of management in day-to-day work for the benefit of staff, the company and society. 

The student should understand the role of personnel management and be able to apply personnel management as well as associated concepts in day-to day operations for the benefit of staff, the service company and society.

Lastly, the student should understand the importance of  the working environment and be able to introduce and apply working environment principles in day-to-day operations for the benefit of the company, staff and society.

Objective

Organisational Principals

The student should: 

· understand the part general organisational principles play with regard to 
day-to-day operation and development of the service company

· be able to trace structural problems and analyse them with a view to management and culture

· be able to analyse and combine organisational principles with a view to the external microenvironment and macro environment

· be able to, from a holistic viewpoint, to work out, assess and implement alternative organisational principles in service companies that are in a phase of transition.

Management 

The student should:

· be familiar with various management theories and know how to use them on a
day-to-day basis and with a view to the company’s core functions

· be able to trace management problems and analyse them with a view to the company objectives and policies

· understand alternative types of management based on an ethical perspective

· be able to work out, assess and implement alternative types of management in organisations that are in a phase of transition.

Personnel Administration and Development

The student should:

· be able to analyse the objectives and policies of the company regarding rules for personnel management in day-to-day operation

· be able to evaluate concepts for personnel management in the service company

· understand socio-psychological processes related to personnel management in the service company.

Working Environment

The student should:

· be able to analyse the objectives and policies of the company regarding rules for
day-to-day environmental activities

· be able to analyse working environment problems and assign them priorities according to the objectives and policies of the company, and evaluate solutions with a view to implementation.

Scope and Contents:

The subject Company Organisation and Management rates 16 ECTS points and comprises 4 topics (weighted):







Weighting

Organisational Principles


25.00 %

Management




37.50%

Personnel Administration and Development
25.00 %

Working Environment


12.50 %

Organisational Principles cover:

· relevant classical and modern organisational principles

· analysis of  modern organisational principles, including prerequisites for the implementation of organisational principles in a service company

· the role of formal organisational principles as to solving coordination tasks in a service company

· preparation of an overall plan for solving organisational problems (including evaluation), based on a holistic view – structure, management and culture

· need to adapt the organisational principles to internal as well as external changes

· analysis and evaluation of organisational principles which, as to organisational development, make allowance for company staff.

Management covers:

· various management theories, especially their approach to the manager’s functions and role in the organisation

· analysis of the conditions which are essential for management in various organisations: business concept, objectives, policies, planning and actions

· the concept of ethics related to management, and the management concept from an ethical viewpoint

· relations between system elements with a view to applying the system approach for management in organisations which are in a transitional phase

· evaluation of the implications of the management method chosen

· potential management problems related to partnerships

· evaluation and application of  analytical tools to describe the management functions in a company

· preparation of a project plan including objectives, milestones, resource planning and scheduling

· the role the project leader with a view to carrying out a project

· various project management and follow-up tools.

Personnel Administration and Development covers:

· the concept of personnel management and the interfaces between this and other functions in the service company

· development of the personnel management function in the service company, especially the transition from personnel administration to personnel management

· the extensive role of the personnel management function within the service company  

· personnel planning, especially the identification of the service company’s demand for staff as compared to the general development on the labour market

· job analysis, including, among others, job description and job specification

· methods of awarding staff, such as pay systems, bonus schemes and individual awards

· recruiting and selection, including methods for attracting applicants and actual selection of one or several of these applicants

· staff information, including among others, identification of information needs of new staff, preparation of information material and associated information processes

· staff development, especially staff training and continuous skill development; association between this concept and appraisal interviews and evaluations

· the concept of motivation and its relation to personnel management concepts as a part of personnel management in the service company

· the concept of perception and its relation to personnel management concepts as a part of personnel management in the service company

· group processes and their relation to personnel management concepts as part of personnel management in the service company.

Working Environment covers:

· the concept of working environment and the interrelationship between environment and working environment including the introduction of standards and legislation

· creation of a working environment management system comprising management system manuals, surveys and continuous recording

· analysis of conditions which are essentials for working environment planning, such as objectives, policies, actions, recording and revision

· application of analytic tools for surveying the working environment conditions in the company

· methods of collecting information on the working environment

· relation between system elements with a view to applying the system approach for working environment analyses

· the concepts of communication and information, and application of operative information and non-operative information

· the communication process as a tool to find and explain the causes of communication breakdowns including distortion of communication and other disorders e.g. with regard to green accounts.

6.1.5 Service Economy

Purpose

The student should be able to analyse economic information and carry out feasibility studies, and assess these in relation to company decisions.

Objective

The student should be able to evaluate central economic areas which are part of the financial management function of the service company.

Scope and Contents 

The subject Service Economy rates 9 ECTS points and comprises the following 6 topics (weighted):






Weighting

Budgeting


33 %

Investing


16%

Financing


11 %

Financial Analysis

11 %

Parameter Optimising

22 %

Records


 7 %

Budgeting
The student should:

· be able to prepare profit and loss budgets on the basis of the contribution model, cash budgets on the basis of, among others, the payments-received-and-made model, including VAT and balance sheet budgets. Both, departmental budgets and comprehensive budgets will be covered

· be able to apply budget control with a view to budget revision.

Investing

The student should:

· be able to apply investment calculations according to the net present value method and be acquainted with the pay back method; in addition s/he should be able to calculate critical values for the consumed variables.

Financing

The student should:

· be able to evaluate alternative financing methods

· understand the effective rate of interest with a view to assessing costs of alternative loans, such as annuity loans, bullet loans and serial loans

· be able to produce amortisation plans excluding taxes.

Budget Analysis

The student should:

· be able to carry out a budget analysis in the areas of cost-effectiveness, earnings and capital adjustment; s/he must also be able to work with external annual accounts

· be acquainted with green accounts, ethical accounts and balance scorecard as management tools.

Parameter Optimising

The student should: 

· be able to work out and evaluate the optimum use of parameters under various conditions, including interdependence of products in terms of sales, costs and limited capacity; s/he must be able to carry out these evaluations under various marketing conditions.

Records

The student should:

· learn about basic recording/registering principles and use an IT financial management system for day-to-day recording.

6.1.6 Information Technology

Purpose

The student should learn to select and apply information technology to solve internal tasks and tasks connected with external relations of the company. The student should also learn about the areas of IT application and the role of IT in a broad trade- and society-related perspective.

Objective

The student should:

· understand the relationship between construction and development of IT systems and the related development of the organisation

· know the potential applications and the development potential of IT

· be able to use IT for planning, management and development tasks

· be able to use IT for communication purposes, data processing and statistics

· understand the integration between company-internal and external IT systems

· understand the potential of IT with regard to establishing and maintaining customer relations

· be able to use IT and the Internet for information purposes, marketing, distribution and sale of service products.

Scope and Contents:

The subject Information Technology rates 8 ECTS points and comprises 2 topics (weighted):









Weighting

System Relations and Integration in the Company
20 %

IT Applications Inside and Outside the Company
80 %

System Relations and Integration in the Company covers:

· the concept of “information community” and its main implications, and present trends in the IT field

· information technology as a part of the company as a whole: e.g. the technical, social and administrative subsystems of the company

· structure, role and potential of the company information and communication systems, and their interaction with external systems.

IT Applications Inside and Outside the Company 

The student should:

· know and understand data protection and security routines

· know the main copyright regulations in the IT field

· know the contents of the Danish Data Protection Act

· know some typical IT solutions within the service trade (part of the traineeship)

· be able to work with statistical data material with the help of suitable programmes, such as spreadsheet, database programmes and/or special statistical programmes

· understand the structure, role and potential of the Internet

· be able to use the Internet for effective information collection and be able to  select proper information by comparing the sources critically

· know about producing and maintaining web sites for information collection, marketing, distribution and sale of service products; when designing web sites the student should pay attention to expediency, practicality, user friendliness and aesthetics 

· know how to use IT to solve marketing and information problems

· be able to use integration functions of an integrated office system, such as copying, embedding, linking and merging of pictures, objects and files including merging of individual programmes.

6.2 Special Subject Guide

6.2.1 Hotel and Restaurant Management

Purpose

The student should learn independently to carry out major management and specialist functions in hotels and restaurants and/or qualify for further education. The subject is based on service management and related theories, and the student has to focus on processes in the divisions of hotel and restaurant establishments. In addition, the student has to get acquainted with national and international hotel and restaurant concepts so that s/he is able to evaluate the routines and earning capacity of the establishment.

Objective

Knowledge of the Trade

· The student should be able to acquire profound knowledge about the hotel and restaurant trade and be able to see the trade in a broader social context.


Food and Beverage

· The student should learn to analyse food- and beverage-related processes, and plan as well as implement these processes in hotels and restaurants.

Rooms Division

· The student should be able to analyse processes related to rooms division, and plan as well as implement these processes in hotels and restaurants.

Scope and Contents

The Special Subject Hotel and Restaurant Management is rated 15 ECTS points and comprises 3 topics (weighted):






Weighting

Knowledge of the Trade
30 %

Food & Beverage

30 %

Rooms Division

40 %

Knowledge of the Trades covers:

Hotel trade

Restaurant trade.

The student should:

· know the historical development of the hotel and restaurant trades as well as the traditions and trends in these trades

· know how social trends influence the hotel and restaurant trades

· be able to compare national and international hotel and restaurant concepts and know the related classifications and certifications

· be able to apply the key figures of the trades and assess the equivalent key figure of the establishment where the student completes his/her traineeship.

Food and Beverage covers:

Food production

Beverage production

Food and Beverage Service

Conferences

The student should:

· be able to select a supplier mix and decide which products, and in which quantities, should be bought

· be able to select a system for checking the products purchased by the hotel of restaurant

· be able to analyse the resources consumed in the production processes of the hotel or restaurant in order to assure maximum earnings

· be familiar with the usual processes and equipment in the kitchen

· test various cooking methods in order to understand the composition of menus

· understand the Food Law and be able to select critical checkpoints in the production processes of hotels and restaurants

· know enough about wines and the wine production of a country that s/he can answer questions the guest may ask

· be familiar with various beverages and be able to select beverages as part of composing a menu

· be knowledgeable about the eating and drinking habits of various cultures in order to compose menus for guests from different countries

· be able to apply general and specific table-laying and serving principle in accordance with composing the menu

· be able to distinguish between various peripheral services which accompany a dinner

· be able to plan a conference, from the inquiry, offer/quotation, agreement on prices, and booking to dealing with complaints

· be acquainted with restaurant and conference systems, including their applications and related data processing systems.

Rooms Division covers:

· Reception

· Housekeeping

· Maintenance

The student should:

· be able to distinguish between the stages which the guest passes through at the hotel

· know about the total service potential of the hotel and the possibilities that the divisions have of mutual up-selling; s/he should also be able to assess the target groups with a view to increase hotel earnings

· know the global distribution and booking systems as well as the applications and related data processing systems

· be able to deal with the usual complaints in rooms division

· know the commonly used materials in the building structure and interior of hotels and restaurants

· be able to select critical checkpoints in hotels and restaurants, especially common areas and rooms, with a view to cleaning and maintenance

· be able to compare having own cleaning staff as compared to an outside cleaning company

· understand maintenance schedules, including the role energy consumption plans play for quality assurance in the hotel

· understand hotel- and restaurant-specific legislation as well as labour agreements in this sector and in the travel agency sector

· be able to compare various environmental certificates in order to assess their advantages and disadvantages

· know safety procedures in hotels and restaurants

· be able to give First Aid at common-type accidents in hotels and restaurants and be acquainted with fire fighting and fire fighting equipment which are commonly used in this trade.

6.2.2 Tourism

Purpose:

The student should:

· learn to carry out coordinating consultant functions

· understand how the economic factors influence the tourist trade on the regional, national  and international level

· be able to act as a consultant and evaluate in general terms what role tourism plays on the micro- and macro level, including cooperation and complementary conditions.

Objective

Regional Tourism Planning and Economy

The student should understand that the individual company in a geographical area should cooperate with others on the market, including public, semi-public and private players.

Tourism Legislation
The student should:

· be able to analyse the major rules and regulations regarding:

companies making agreements

the company keeping agreements about buying and selling service products

·  be able to analyse rules about agreements, purchases, delivery and quality with a    view to planning, producing, buying and selling

· be  able to use the rules and regulations for the types of contracts which are important for the trade.

Special Tourism Terminology

 The student should acquire the vocabulary used for typical situations in the tourist trade and s/he should learn about the culture and most common behavioural norms in the major countries.

International Tourism and Economy

The student should understand the relationship between tourism and economic development, including the consequences of tourist political initiatives. The student should understand the significance of forecasting in the tourist trade and learn about the tourist political organisations on the national and international level.

Scope and Contents
The Special Subject Tourism rates 15 ECTS points and comprises 4 topics (weighted):

Regional Tourism Planning and Economy
33 %

Tourism Legislation



26 %

Special Tourism Terminology

13 %

International Tourism and Economy

28 %

Regional Tourism Planning and Economy covers:

Geographical Cooperation of the Danish Tourist Trade 
10%

Forms of Tourism and future Changes


20 %

Sustainable Tourism





20%

Psychological, sociological and
socio-economic Basis for Development


20 %

Planning Models





30%

A. Geographical Cooperation of the Danish Tourist Trade

The student should be able to analyse what advantages and disadvantages the individual establishment experiences when working together on a macro-level


B. Forms of Tourism and future Changes

    The student should be able to explain and interpret the present tourist product in a 
      geographic perspective, and work out scenarios for the future development.

B. Sustainable Tourism
The student should understand what sustainable tourism in a certain geographic area means. S/he should be able to calculate and interpret the sustainability in a cultural, social, environmental and economical sense.

C. Psychological, sociological and socio-economic Basis for Development
The student should understand the subject with a view to designing the future tourist product.

D. Planning Models
The student should be able to use various planning models in order to develop tourist products and tourist policies for a geographic area. In this context the student should be able to select the organisational approach suited to the concrete situation based on the culture, structure, role distribution and decision-making process of the organisation.

Tourism Legislation covers:

Introduction and Sources of Law 2%

· The student should know EU sources of law, international conventions and codes dealing with tourism.

Agreements through middlemen 15%

· The student should be able to analyse a concrete situation regarding agreements about services through middlemen and on a commission basis, including special legal stipulations for third parties.

Conclusion and Performance of Agreements regarding Package Tours 40%

· The student should be able to analyse to which extent the partners fulfil the agreements about buying and selling package tours; this includes the duty to disclose all material facts, contents of the agreement, right to cancel, time and place of performance, quality and quantity, types of breach of contract and remedies. The student should know how the travel guarantee fund functions on a national and international level, and be able to apply the regulations for helping the customers.


· Making Agreements and delivering Services of another type 20%
The student should be able to analyse to which extent the partner fulfils the agreement regarding buying and selling services, including contents of the agreement, right of cancellation, time and place of performance, transfer of risk, quality and quantity, forms of breach of contract and remedies, e.g. regarding letting out cottages, special conditions in the hotel and restaurant trade.


· Outstanding Debts and Payment Handling 15%
The student should know the rules of law regarding the origin and contents of claims, and be able to use the main stipulations for payment handling, including credit cards, vouchers and checks.

Principles of Liability 8%

· The student should understand the main forms of liability to suppliers and customers.

In addition to present legislation the course covers the guidelines of the trade organisations and general conditions such as:

· general conditions for package tours

· agreements between HO-RES-TA and Danmarks Rejsebureau Forening for hotels and restaurants

· trade-specific rules for letting out cottages

· banking conditions for credit cards and check guarantees.

The course is based on cases reflecting actual legal conditions.

Trade-specific Terminology:

a. Language used with Customers
The student should acquire sufficient communicative skills to be able to attend visitors in a broad section of the service and tourist trade.

b. Telephone Language

The student should be able to  understand special cultural conditions and apply his/her knowledge in actual communication situations.

c. Cultural Understanding

The student should be able to understand specific cultural conditions and apply his/her knowledge.

d. Behavioural Standards

The student should be able to expedite visitors following established behavioural norms.

e. Phraseology

The student should be able to use the phraseology typical for the service and tourist trade.

Scope and Contents






weighting

a. Language used with Customers
40%

b. Telephone Language

30%

c. Cultural Understanding

 8%

d. Behavioural Standards

 8%

e. Phraseology



14%

International Tourism and Economy covers:

1. Feasibility Studies of Tourism

The student should be able to analyse the consequences of tourism with the help of the multiplier theory and input/output models. Furthermore the student should be able to prepare a cost-benefit analysis of a given tourism project at macro level.

2. Forecasting in Tourism

The student should be able to apply quantitative forecasting methods such as time series analysis, exponential models and regression model. Furthermore the student should be able to work with qualitative forecasting methods such as the jury and Delphi methods.

3. National and international tourist political Organisations
The student should understand national and international tourism policies and know            
the World Tourism Organisation, OECD, EU and the national tourism organisation with a view to formulating tourism policies.

6.2.3 The Service Elective

6.2.3.1 General 

Purpose

It is the purpose of the elected subjects, to give the student competence enough to be able to pursue co-ordinating and advisory functions in relation to the course works three parts: logistics, project management including the consultancy role, as well as concept- and product development within the whole service sector.

The purpose of the logistic is to give an understanding of the importance of logistics, in order for the student to be able to apply and professionally use logistical principles in the daily work, for the benefit of the firms, employees, and society. 

The purpose of project management for the student is to be able to participate, or lead, projects. Including involvement of internal- and external consultants in the process. The purpose is also to provide an understanding of the consulting/advisory role.

The purpose of the concept- and product development part is to give the student competence enough to be able to independently or together with others, attend to concept- and product development issues.   

Objectives

The student shall, in accordance with the objectives of the education in logistics:   

· gain insight into elements that effects an organisation resources and processes in relation to the adjustment and organisation of service delivery.

· be able to analyse an organisations logistical efficiency, and to be able to evaluate resources in relation to time, locality, amount and other areas of relevance.

· bring the student an insight into planning tools and the co-ordination of the logistical considerations

The student shall, in accordance with the objectives of the education in project management:

· gain knowledge regarding a projects phases:

· be able to understand the many challenges in relation to: 

· Project content and process 

· The planning and organising, hereunder gain knowledge in being able to use and involve consultants. 

· Project management

· be able to analyse different consulting roles  

· be able to describe and select different theories as a basis recommending a  solution to a clients problem

· be able to understand ethical consideration between a client and a consultant

The student shall, in accordance with the objectives of the education in concept- and product development:

· be able to evaluate an organisations capabilities in relation to concept- and product development, as an integrated part of a company’s strategic planning

· be able to understand the many challenges, that are related to the development and production of industrial services, with more or less tangible products in relation to the service sector, especially focusing on the selection of material, processes, product design, and production data

Scope and content: 

The Service elective consists of 15 ECTS-points. It is made up of 4 subjects, which individually carries the following weight:


Project management including the consultancy 

role in the service sector



13%


Logistics





20%


Concept- and product development 


20%


Service sub-elective




47%

Logistics has the following content:

The student shall be able to:

· gain an understanding of the three main areas of logistics: purchasing, production, and distribution of an organisations services

· with the use of relevant theories, perform an logistical analysis

· can use logistical strategies within logistical effectiveness, hereunder logistical services and costs  

· be able to describe logistics on a strategic, tactical, and operational level and the use of these in relation to the product life cycle

· have knowledge of the principles of planning for purchasing, the production process, distribution, and stock control principles, hereunder EDI (Electronic Data Interchange), E-business, ERP (Enterprise Resource Planning) and the like

· gain knowledge of quality control systems and various opportunities of certification

· gain understanding of the Supply Chain Management concept, hereunder the importance of different supply organisations co-operating with an organisation and it customers customer.

Project management including the consultancy role in the service sector, has the following content:

The student shall be able to:

· start and implement change projects and the use of project planning tools in the process

· set objectives for the project management process and measure the results of these

· work with creative techniques and problem solving tools, hereunder group dynamics and processes

· identify various consultancies in relation to problems and various roles in relation to different functions and situations

· analyse different assumptions and interests an establishment and implementation of an optimal cooperation between as consultant and a client can build upon 

· describe ethical challenges between a consultant and a client and be able to account for various national and international codes for consultancy services 

· account for different change/development models    

Concept and product development has the following content:

It is worked with, that the student shall: 

· gain knowledge of the concept itself and the product concept

· be able to analyse an organisations concepts and products

· be able to use creative processes as brain storming, mind maps and the like, for the development of concepts and products

· gain knowledge regarding the analysis of a brands identity, hereunder its inherent opportunities and limitations  

· be able to list a concept plan with the following main phases:

· analysis of the current concepts and products

· list one or more alternative suggestions for the development of concepts and products

· evaluate one or more proposals consequences for the rest of an organisations and its activities

· list implementation proposals for a new concept or product

6.2.3.2 Service areas

The sub-electives make 7 ECTS-points out of the total 15 ECTS-points in the Service elective.

6.2.3.2.1 Public administration (at all levels of government)

Purpose

The purpose is to give the student knowledge and understanding of the management terms that are present in an organisation run by a elected people, which place special demands to the solutions of administrative work functions and issues in the public sector.

The purpose is to give the student the necessary foundation, in order to be able to participate in the planning, implementation, and control of an effective processing of considerable character. 

The purpose is to give the student a basic knowledge of different forms of communication and marketing relationships that can be adjusted to the various target groups and users of the public sector.

The purpose is to give the student a professional foundation in order to be able to participate, introduce, instruct, and guide colleagues in relation to the execution of both internal and external work issues, where the objective is to enable a new target group to independently use new technology, know new rules, procedures and services.

The purpose is to give the student insight into and understanding of the traditional methods of assigning work between public and private enterprises and the ongoing changes that occur continuously as a result of the political and societal development, hereunder the changes in the users needs.

The purpose is to give the student a thorough knowledge of economical and legal environments, which together with political objectives and decisions especially identifies the public sector.

Objectives

Goal orientation and quality assurance. The student shall: 
· have knowledge of the political decision making process and what circumstances that effect or change political decisions or priorities

· have knowledge of different political objectives concerning general goals and principles, and the principles of service- and quality objectives in different institutions or administrations.  

· have knowledge of political objectives, and the institutions or the administrations follow up of these objectives via plans of actions, activities, changed practises or management of the issues, and be able to relate this follow-up activity to the practical work function

· be made aware of the complex interaction between political objectives, legal and economic terms, and the relationship that the public sector services shall be adjusted to various user groups with different expectations to how the public sector administers tax revenues and

· be able to identify the different roles and duties that the public sector has to the citizens, users, and the overall society.

Case work / handling. The student shall: 

· be able to analyse various administrative problems and have knowledge of the subsequent rules and procedures for solving theses problems

· have knowledge and awareness of information technology, that can be used professionally for solving administrative problems

· have knowledge to different methods for describing administrative problems, and that a smaller group shall be able to plan and coordinate issues that are part of various case work

· have knowledge of different forms of quality control and the re-evaluation of cases and decisions, in relation to for example complaints

· be able to evaluate and use different methods of documentation of cases

Communication, marketing, and user services. The student shall:
· have knowledge of the various departments and institutions objectives, cultures, and values

· be able to use data and tools for the solution of marketing- and information issues and have knowledge of giving individual instruction and guidance to users of public services

· have an understanding of the means of communication that are suitable, for the communication of new or changed goals in a public enterprise, information regarding changed services, work processes, procedures etc, and how changes should be targeted at certain groups

· be able to participate in the planning and production of user group surveys, information campaigns, guidance etc. The student shall be able to use relevant information tools and 

· be able to understand the importance of the personal contact to citizens and clients, and that the effort in the various areas have a significant impact on the groups perception of the service, that the public institutions provides.

Presentation and guidance technicians. The students shall:

· learn how to separate various educational- and instructional methods and their use, in addition, a knowledge of how to evaluate target groups, and the production of relevant instruction materials and of the technology that produces these materials

· have knowledge of methods and techniques, that enables the student to communicate, hereunder instruct in subjects relevant to the administrative areas

· have a professional foundation for independently select appropriate means of communication, and can in this relation, evaluate a target groups professional and personal qualifications

· be trained to give instructions and guidance in being professionally responsible.

New means of cooperation between public and private sectors. The students shall:

· have a basic understanding of the of the historical background of the organisation of the public and private sectors in society

· have knowledge to the modern management and organisational forms in the public and private sector

· have knowledge of which new means of cooperation that are being established between the two sectors, in relation to outsourcing and privatising of tasks in the public sector and

· have knowledge of administrative duties that are being effected by new managerial and operational forms in the public sectors 

The public sector economy, laws, and tools. The students shall:

· have knowledge of relevant societal economic problems, that has an impact upon the economy and running of local councils, counties, and the state.

· have knowledge on how the public sector financial basics are effected by changes to laws and agreements and taxation, and how the subsequent decisions and priorities, creates a foundation for the allocation of funds within the public sector

· have knowledge of the terminology that is used in relation to the economic system, and the creation of important functions in an economic system and the associated possible usages of tools

· know the various phases of budgeting and accounting in a public enterprise

· have knowledge of different phases that a law proposal goes through from the proposals to a law to the actual implementation and administration of a new law

· have knowledge of the most important laws and agreements that regulates the interaction in the public sector and between the public sector and society, hereunder the relationship to the citizens

· have a solid knowledge of law making and its practise, that has a direct influence on administrative practises on a administrative- or institutional area.

Scope and content

These are described through the detailed objectives through the single contents.

The allocations of time between the various contents are:


Case handling / works





20%


Goal orientation and quality 

assurance with in the public sector


 
20%


Communication, marketing, and user services

20%


Presentation and guidance techniques


10%


New co-operations and between the public and 


private sector






10%


The economy and the laws of the public sectors


and tools






20%

6.2.3.2.2. Environmental Planning 

Purpose

The purpose of this subject is to give the student an understanding of the importance of environmental planning in relation to the internal and external services over for a client.

Objectives

The education builds and gives perspective to the content regarding the environmental issues in the educations obligatory subjects.

The education shall ensure, that the student shall:

· gain knowledge in regards to the consequences of relations between the  (NATURGRUNDLAG), production, transport and environment both nationally and internationally,

· gain knowledge on major issues in national and international environmental laws,

· deepen their understanding of connections between an organisations material flows and production processes and the inner and outer environment, and

· can collect, handle, and evaluate environment data, and be able to present it both internally and externally using relevant information technologies.

Environmental steering has the following content:

The company’s environment
· The development of the environmental concepts and different environmental understandings, are treated. The change of the environmental concept is considered as an outcome of a general view, that perceives the economic life as more of a self-sufficient system of production- and consumption processes.    

Environmental regulations

· National and international guidance's and rules regarding the environment and work environment is considered. As well as relationships between central and decentralised regulations that control the relationship between administrative steering via rules and economic steering via the price mechanisms are part of the education.

The company’s internal and external environment

· A real firm should be used as a starting point.

· The firm’s material flow is mapped, and its choice of raw material and packaging and environmental user characteristics in relation to the product is described.

· With reference to a general impression of a production from various environmental, technological, and economic points of view, the total positive and negative influence on the working environment and the outer environment is considered.

Environmental information

· Methods for the collecting, developing, and evaluating environmental information's are considered. The students shall independently be able to collect internal and external environmental data. The presentation of various environmental data for various stakeholder groups is part of the education.

6.2.3.2.3 Sport and Leisure

Purpose

The purpose of the subject, is to qualify the student to independently and goal oriented, look after the most important managerial- and specialist functions with in the sport and leisure sector.

Content and Scope

The subject consists of the following elements (allocated in ECTS-points):


Coaching and teambuilding

1 ECTS-point


Legal issues within sport

1 ECTS-point


Event




1.5 ECTS-point


The role of instructor and trainers
1 ECTS-point

Sponsoring and fundraising

1.5 ECTS-point

Sports and politics


1 ECTS-point

Objectives

Coaching/teambuilding. The students shall: 

· gain knowledge of what the coaching term is, and insight into situations where coaching can be used with great advantage

· gain knowledge of what teambuilding is and insight into some of the most important team building components:

· A team’s goal with the process

· Team building and the role of the coach

· The team concept

· The individual and the team building process

· The success coach and the success team

· gain knowledge of tools/methods for the development of teams

Legal issues within sports. The student shall:

· gain knowledge of general legal business conceptions as well as legal conceptions related to sport and leisure

· gain a general knowledge of handling conflicts in society and in within the sport and leisure sector

· gain a good insight into the special laws of property and public regulations that have a significant impact to the sport and leisure sector

· gain a reasonable insight into the legal sources and norms that regulates the sectors institutions, hereunder the general law of education

 Event management. The student shall:

· gain knowledge of the construction and implementation of events, such as one-day events

· gain knowledge of major national and international events

· be able to set clear objectives and through a process reach these by applying relevant models and tools

· understand how to delegate tasks and responsibility and to steer these tasks by general overview and evaluation systems

The instructor and trainer role. The student shall:

· reach knowledge of the instructors/trainers many functions and roles in relation to the daily work

· get insight into what personal as well as professional qualifications are required, for an instructor/coach to fulfil their roles to the optimal

· be able to fulfil a trainers role as a leader and as a communicator through planning in relation to the running of meetings, negotiations, instructions, and teaching

· get knowledge of the importance of teamwork and the coach role to reach success  

Sponsoring and fundraising. The student shall:

· gain knowledge of the importance of fundraising and sponsoring in the sport and leisure world

· be able to prepare projects and seek to raise funds through fundraising

· command the basic principles for the development of sponsor concepts and the entering and the taking care of these through surveys   

Sport and politics. The student shall:    

· gain sector specific knowledge and insight into the sport and leisure sectors function in society as it was historically and today

· through experience, develop a broad conception of sport and leisure.

6.2.3.2.4 E-business in service, tourism, and hotels

Purpose

To qualify the student to function as a partner for the management of the firm in relation to e-business questions, and to qualify the student to be able to work on a project in relation to the development and the implementation of e-business projects in service, tourism, and hotel firms.

Objectives

The objectives of the education in the e-business elective in the service, tourism, and hotel sector, are for the student to:

· get an understanding and an overview of e-business as a concept

· can describe and analyse general business opportunities, that the e-society provides to the firms within the service, tourism, and hotel sector

· understand and get an insight into the certain aspects of common mercantile theories and areas related to e-business

· understand and get an insight into the technical aspect of e-business

· gain knowledge of legal, safety, and tax aspects at e-business

· qualify to describe and analyse essential problems and opportunities in relation to the development and implementation of the non-technical part of an e-business concept for a firm in the service, tourism, and hotel sector.

Scope and content (7 ECTS points):






         Recommended weight in %

Concept definition and scope





5%

Marketing and communication in relation to e-business

25%

E-business and the firms organisation and management

25%

Legal, safety, and tax aspects at e-business



20%

The IT function and the development and implementation

of e-business projects






10%

Consequential calculations and prognoses at e-business projects
15%

Definitions and scope:

Concept definitions and scope of the customer oriented part of the e-business subject.

Marketing and communication in relation to e-business:

· Theories and theoretical areas within marketing and communication. Analysis of e-marketing and e-communication as part of the decision making inputs for the development and implementation of a service, tourism- or hotel firms marketing and communication over the electronic net. 

Communication with external customers via the internet:

· Target group identification, target group communication, customer loyalty, micro marketing (real-time marketing), advertising, visual communication, business-to-business and business-to-consumer, pricing strategies and marketing strategy.

E-business and the firms’ organisation and management:

· Changes in the organisation and leadership due to e-business projects. Organisational models, organisational developmental models, theories on change management, the learning organisation, the ability to change

· The IT function role as a technical support function when implementing e-business

· The logistical area as a foundation for successful implementation of e-business in a service, tourism- or hotel firm.

· A firm’s internal communication, human resource function, and employee training in relation to the use of intranet and extranet.

Legal, safety, and tax aspects in relation to e-business:

· Sales tax and tax rules, internet trade over borders, and business-to-business and business-to-consumers.

· Legal considerations when sing the internet, hereunder: domains, web-bureau contacts, web-hotel agreements, copyrights, trademarks, marketing law, god marketing ethics, consumer protection, rules of venue, privacy surrounding communication/encryption, safety and responsibility using credit cards, safety concerning e-mails in the worksites.    

· Ethical aspects surrounding e-business

The IT function and development and implementation of e-business:

· The technical infrastructure, being the foundation for e-business.

· Different network solutions, technical requirements for servers, abilities to connect, IT-safety, requirements on hardware and the use of software in relation to the creating of web pages and e-trade.

· The communication and co-operation between the sales- and marketing oriented part of the organisation and the technical support function.

Calculations of consequences and strategic considerations for e-business projects:
· From the idea generation to the implementation of e-business projects

· Forecasts and cost-benefit analyses, hereunder marketing, organisational, and financial consequences of implementation.

· Strategic considerations in relation to e-business projects in firms within the service-, tourism-, and hotel sector.

7. Examinations and Evaluations

Each student has to pass three examinations and write one final project. These examinations are usually produced on an individual basis. In addition, there might be a number of internal tests as stated in the local curriculum. 

The student has to take the examination and tests during the 1st examination period after the course is finished. If a test is not passed, the student may repeat the test a second and a third time. 

If a student is up for re-examination of the 1st year exam, a copy of the exam will be issued according to appendix XX. 

It is a requirement that the student has successfully passed 1st year exam, before signing up for other tests.

All tests with external censors, are to be evaluated using a "13" scale. Students will have to achieve at least a "6", for achieving a passing grade. For a student to successfully pass an in-house test, the student are to achieve at least a "passed" or a score of "6". 

Furthermore, it is referred to the Executive Order of the Ministry of Education about the marking of exams and other types of evaluation. Please also see the Executive Order about external examiners in the case of certain higher education courses.

7.1 Types of Examinations and Tests as well as chronological Distribution  

In the table examinations with external examiners present are written in bold.

	Test/examination
	1st semester
	2nd semester
	3rd semester
	4th semester
	Type

	Pilot project
	December
	
	
	
	Written/oral

	In-house test
	
	February
	
	
	Written

	Interdisciplinary group project
	
	April
	
	
	Written/oral

	Study visit/traineeship
	
	
	July

	
	Written/oral

	Individual interdisciplinary project
	
	
	
	March
	Written/oral

	Exam in Special Subject
	
	
	
	March
	Written

	Final Project
	
	
	
	June
	Written/oral


Unless otherwise stated three hardcopies are to be delivered with written exams. 

Censors as well as censor are bound by secrecy in relation to written exams. Copies of a written exam, received by advisor and censor, are to be handed over to the school after the oral exam. 

The school keeps an example of the written exams on file.

7.2 Exams

7.2.1 Interdisciplinary Group Project

The examination is held in May and consists of an interdisciplinary group examination based on an interdisciplinary company case covering the compulsory subjects.

The case outline is handed out to the study groups on the first day of the project period. The students may discuss the case but the College and the tutor will not answer questions related to the material.

Fourteen days after having received the case material the group submits a joint paper. There will be an oral group examination – the students will be evaluated individually based on the written as well as an oral performance. Each student will obtain a combined mark according to the "13" mark scale. The student has to reach at least the mark of “6”.

The College expects that the student will use IT extensively, precise guidelines will be issued.

The issues of the case material reflect broadly the compulsory subject of the 1st and the 2nd semester.

The project serves the purpose of demonstrating that the student is able to apply, in a practical way, theoretical principles. Furthermore, the ability to produce a written and an oral presentation, as well as cooperative skills and is able to do interdisciplinary work.

The size of the paper should be 10 to 15 pages per group member, dependent on the size of the group. Maximum number of pages is fifty.

The mark for this exam is weighted 1 within the overall examination result.

7.2.2 Individual interdisciplinary project

This examination takes place at the end of March in the 4th semester in the form of an oral examination based on an interdisciplinary company case, which is prepared  in the beginning of March.

The case outline is handed out to the individual student on the first day of the project period. The students may discuss the case but the College and the instructors will not answer any questions related to the material. 

Seven days after having received the case material the student has to submit the paper. 

There will be an oral examination that falls into two parts:

1) An oral defence of the written project (time 30 minutes)

2) An oral presentation of the project in English or a 2nd foreign language (time 30 minutes). The student shall present selected material in either English or the 2nd foreign language. The student will, just before the exams know, what language the student has been assigned. 50% of students will give a presentation in English and other half in a 2nd foreign language.

The evaluation within the two parts is based on an aggregated evaluation of the written and the oral presentation, i.e. the student will be given 1 mark according to the "13"-mark scale. The student had to reach at least the mark of “6” in order to pass.

The aggregated character consists of a weighting, which consists of the two parts with the following weight:


Oral defence



75%


Oral presentation in language 
25%

The project serves the purpose of demonstrating that the student is able to apply, in a practical way, theoretical principles. Furthermore, the ability to produce a written and an oral presentation, as well as cooperative skills and is able to do interdisciplinary work.

The College expects that the student will use IT extensively, precise guidelines will be issued.

The project is based on the compulsory subjects and the issues of the case material reflect broadly the compulsory subjects of the 3rs and 4th semesters.

The mark for this exam is weighted 1 within the overall examination result.

The size of the paper should be about fifteen pages.

7.2.3 Exam in elective

This examination takes place at in the middle of March in the 4th semester in the form of a six-hour written examination.

The exam takes a starting point in the elective, and the questions in the exam, will be drawn from subjects in all the electives from semester one to four and selected subject areas within the mandatory subjects. This will ensure the integration between the mandatory- and the elective part.   

The student will be given a mark according to the "13"-scale and a "6" has to be achieved in order to pass.

The project serves the purpose of demonstrating that the student is able to apply, in a practical way, theoretical principles. Furthermore, the ability to produce a written and an oral presentation, as well as cooperative skills and is able to do interdisciplinary work.

The mark for this exam is weighted 1 within the overall examination result.

7.2.4 Final exam project – written and oral

The exam project concludes the program, and the exam takes place at the end of semester four.

The exam takes a starting point in essential questions on the education and the students chosen elective. The exam project should take a starting point from the traineeship.

The purpose of the project, is to practise and demonstrate the ability to combine knowledge from mandatory subjects with the elective subject areas, enabling the student to relate to tasks in a firm. The final written exam, is to be written with information either collected in Denmark or overseas, and should demonstrate that the student is able to work with analysis, and evaluate information gathered and can combine the knowledge with theory and methodology from the different subject presented.

Being that the task aims at solving a practical problem, the subject to be chosen for the single project, is formulated by the student in co-operation with the school and the firm where the student spent time for traineeship. The school formally approves the formulation of the task. 

Subjects for the final written exam could for all three electives, be with in the following areas:

· Evaluation of a new market

· Marketing plan

· The change or development of a service concept and the consequential marketing and implementation plan

· Strategic analysis of a firm

· The analysis of an organisation and an implementation plan for changes

Being that the final written exam takes a starting point in the firm where the student spent the trainee period, the final written exam should be written on an individual basis. An exemption from these rules can be granted, if a maximum of three students in co-operation with their firm of stay when practising, offers to solve a sector related question.

Rules of scope, delivery and demands for individual or group assignments, can be found at the College final written exam instructions. The objective of the final project research and title, have to be approved of the school and the student is assigned a tutor.

The final written exam is expected to be 50 pages of written material and a maximum of ninety pages at group assignments.

The exam is to be held at the end of semester four.

An individual oral exam of 45 minutes, is carried out in connection with the final project work. One aggregated mark is given for the oral and the written exam. The students spelling and abilities to formulate, as well as the use of correct professional terms, are taken into consideration when being evaluated for the exam.

The mark for this exam is weighted 2 within the overall examination result.

7.3 Internal test

7.3.1 Test project

A test project is part of the subject methodology in the first semester. The purpose of the project, is to build competence in methodology that being the ability to define, analyse and solve a question. The purpose of the project, moreover, is to train the student in the ability to relate critically to another groups work and present this both in writing and orally.

The students work in groups with a research objective of their own choice, which can be professional or of a more general character. 

The school approves the subject and the problem formulation. The school can also assign an advisor if needed. 

Participation in the test project includes:

· Solving a formulated problem

· Oral defence of the project

· Criticism of another groups work

The project is evaluated and assigned the mark "pass" or "fail" on a basis of a weighting by the following:

· The methodology and professional level 

· The groups oral defence of the project

· The groups oral and written criticism of another groups project

A thorough examination of each project is done. The examination will contain:

· The perspectives of the project and the correction of erroneous text material

· The criticism from another group

· The advisors evaluation of the project, hereunder the task, the oral defence, and the criticism from another group

7.3.2 Internal test

The test is held at the beginning of January in semester two and last for four hours, and is designed as an interdisciplinary case study.

The test is based upon mandatory subjects in semester one. The purpose of the test is to stimulate for a broad study activity within the subjects of the program, and to ensure the students knowledge levels and the students’ ability to study.

The test is given a mark of "pass" or "fail".

7.3.3 The traineeship period

The traineeship rates the equivalent of 15 ECTS-points and is placed after the end of the second semester.

The exam is held immediately after the practise period, that is end of semester three. The purpose of the practise period is to ensure the professional and personal development.

As a main rule, before the practise period and within fourteen days after the period,  the student will write and submit a description of the objectives for formal approval. The student will during the practise period and immediately after, write a rapport that evaluates the stay in relation to the set objectives. This rapport acts as a foundation for an individual oral exam lasting one hour, where a presentation and perspectives of the report will be given.

The report is expected to be 15 pages.

The project is given a mark of "pass" or "fail". A mark of "pass" will have to be achieved in order for the student to continue towards the fourth and last semester.

The following subject areas can be part of the project:

· Methodology

· Sector specific knowledge

· Leadership forms and tools

· Customer relations

· Company culture

· Elective

The school is to demonstrate flexibility and in the approval of objectives and problem formulations, given the individuality. It is, however, the responsibility of the school to ensure that the approved objectives and problem formulations are in accordance with the general purpose of the practise period. 

Mandatory subject will, where natural, be part of the practise period.

8. Credits

8.1 Horizontal credits

The education is planned in such as way, that the student should participate in the tests after the first study year in order to be able to transfer to other educational institutions.  A transfer is always taking place before the start of a semester, that is, before the students commences on a study period. The schools can grant an exemption from this, if special circumstances prevail. A written application is presented to the school, where the student wishes to matriculate.

Only 8 out of 15 ECTS-points in the service elective are common to the schools that offer the program. The content of the other 7 ECTS-points vary between the schools.

8.2 Vertical credits

8.2.1 Domestic 

There are at present no possibilities for vertical credits in the Danish educational system. The students can apply for a credit for single units, however, no central agreements of any kind, exist on these matters.

8.2.2 Overseas

Work in progress on existing agreements with schools overseas.

9. Rules for offers of Open Learning

x.

10. Possibilities of exemptions

The possibility of exemption on one or more subject is evaluated individually. There can, however, not be given any exemptions for not participating in one or more exams.

11. Rules for the programs and curriculum's quality assurance

The program is quality assured by means of the Executive Order 635 of June 30th 2000 and law number 290 of May 12th 1999.   

� If the traineeship period starts later then July 1st, the deadline will be moved forward accordingly.
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